
‘A Market Perspective’
John Atkins & Rob Buddo



Technological 
Advantage



Product



San Francisco





Price – Cash Flow







Add Value              Avoid Perfect Competition







Added Lines – Existing Customers



Competition





Choice factors in buying Lamb
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Market Research



Buying Decisions

• Safe Food
• Govt assurance USDA, MAF, COOL
• Quality
• Strong Brands
• Price relative to budget
• Organics
• Feel good factors

‐ Buy Local
‐ Humanly raised
‐ From sustainable agriculture
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